General Text Requirements for the Written Projects
All manuscripts must be free of grammatical, spelling and punctuation errors. Therefore, before submission, the project must be proof read and edited. 

Technical specifications:
1. Do not intend the first sentence of each paragraph.

2. Align text left.

3. Use “Times New Roman” font size 12, 1/5 spaced, including tables, figures and references. 
4. “Heading 1” must be bold and the first letter of each word in the heading must be capital letters. “Heading 2” must be bold with all small letters. All headings must be aligned to left.   
5. Leave a line between paragraphs. 

6. Number the pages and make sure that they are in the correct order.   

References:
1. Following the APA Publication Manual, in the text, references must be cited using the author/date style, e.g. for single authors (Alemdar, 2002) or two authors (Kotler and Mindak, 1978) or more than two authors after the first time they are mentioned in the paper (Parasuraman, et al., 1998).  

2. Direct citations must be placed in quotation marks by providing their exact reference and page number(s). For example, “At the heart of the concept of an evaluation process is a set of sequential assumptions, which begin with the notion that the process of perception and evaluation is governed by cognitive functioning” (Yuksel, 2001, p. 311). 
3. The reference list at the end of the project must be in alphabetical order of authors. 

4. The second line of a reference must be intended. 

5. A reference article, book, etc must be written as in the examples below.

For single author books:  
McLean, F. (1997), Marketing the Museum, London, Routledge. 

For books with more than one author: 

Cooper C.; Fletcher J.; Gilbert D. and Wanhill S. (1993). Tourism Principles & Practice, London, Pitman
Publishing.
For single author journal papers:

Bitner, M. J. (1990). Evaluating Service Encounters: The Effects of Physical Surroundings and Employee 

Responses, Journal of Marketing, 54 (April), 69-82. 

For journal papers with more than one author: 

Bolton, R. N. and Drew, J. H. (1991). A Multistage Model of Customers’ Assessments of Service Quality and 

Value, Journal of Consumer Research, 17 (March), 375-84.  

For chapters in edited books:

Bolton, R. N. and Drew, J. H. (1994). Linking Consumer Satisfaction to Service Operations and Outcomes. In:
Rust, R. T., Oliver R. L. (Eds.), Service Quality: New Directions in Theory and Practice. London, Sage 
Publication, Inc. pp, 173-200.    

For internet (online) articles:

DIE State Institute of Statistics (online) (cited 8 November 2007). Available from <URL: 


http://tuikrapor.tuik.gov.tr/reports/rwservlet?ulusalhesaplardb2=&report=uy_tablo1.R
DF&p_tur=1&desformat=html&p_kod=1&ENVID=ulusalhesaplardb2Env
Gürel E. (2004) (online) (cited 12 January 2005) Principles of Marketing; Available from <URL: 

http://www.tourism.bilkent.edu.tr/~eda/principles.htm
Please note that projects that do not follow the above guidelines will be graded accordingly. 
